THE CANNING TRADE 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


Published Every Monday Since 1878 


EDWARD E. JUDGE, Editor 


VOLUME 76, NUMBER 37 


“Brokerage Bill Merits Canners Attention 
Hearings Scheduled Tuesday April 6 


EDITORIAL 


As readers of this column know, a bill (S-2604) was 
introduced early in January by Senator Langer of 
North Dakota that would change Section (c) of the 
Robinson-Patman Act, to permit payment to, and 
acceptance of, brokerage, by so-called independent 
distributors, and/or their representatives. The bill is 
the product of “The Association of Independent Food 
Dealers of America”, tormed for the express purpose 
of promoting this legislation. A sub-committee of the 
Judiciary Committee of the Senate on Anti-Trust and 
Monopoly legislation, has scheduled a public hearing 
on the Langer Bill for Tuesday, April 6, at 10:00 A. M. 
in Room 424 of the Senate Office Building. Among 
others, Watson Rogers, President of the National Food 
Brokers Association, will testify in opposition. In addi- 
tion to NFBA the legislation is opposed by the U. S. 
Wholesale Grocers Association, the National Associa- 
tion of Retail Grocers, the Cooperative Food Distribu- 
tors of America, the Wholesale Frozen Food Distribu- 
tors, and like Associations, in the candy, petroleum and 
drugs industry. 


Inasmuch as passage of this legislation would sign 
the death warrant of the food broker, it seems posi- 
tively amazing that the only group of food manufac- 
turer's opposing its passage as a group, is the National 
Preservers Association. Should there be any doubt in 
a single reader’s mind that this bill would sign the 
death warrant of the canned foods broker, let him get 
on tie telephone and ask his broker who he would sell 
wer: the legislation passed. 


Just in case there are some who do not recall, the Bill 
wou | permit payment and acceptance of brokerage by 
inde,endent wholesalers, voluntaries, and wholly 
own: d cooperative distributors. That leaves, of course, 
only the corporate chains, and the large supers. 
Grai ted, these latter two represent a large proportion 
of tl » volume, it’s highly doubtful, even though there 
are  -xceptions, that much of this volume is sold 
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through the food broker. Otherwise why would they 
maintain field buying organizations? Here again the 
individual processor might check with his broker. 


For a moment let’s assume that this attitude of 
indifference on the part of the processor is the proper 
one, even though the broker, though independent, is a 
very important part of his organization. What happens 
when the broker runs out of customers and turns to 
selling apples on the street corner? The canner will 
have two alternatives, either put his own salesmen out 
on the road, or sit and wait for the buyer to knock on 
the door and demand his “pound of flesh” for buying, 
(not selling). The first is economically out of the ques- 
tion, except for a very few, and the second would lead 
to. bankruptcy, close on the heels of the broker. 


Ordinarily, canners would handle a matter of this 
kind through their Associations. In this case that 
avenue is apparently closed, for state and regional 
Associations, following the lead of the national, have 
adopted a hands-off policy. It isn’t often that these 
organizations miss an opportunity to be of service to 
members, but it does happen occasionally. Last spring, . 
for instance, all but two stout-hearted local groups 
missed the boat entirely on the important Food and 
Drug Legislation then pending. The individual can- 
ner’s only recourse, then, is to contact his congressman 
directly, and to write or wire members of the sub- 
committee holding the hearing this coming Tuesday. 
These are: Senators William Langer, Chairman, North 
Dakota; Robert C. Hendrickson, New Jersey; Everett 
McKinley Dirksen, Illinois; Harley M. Kilgore, West 
Virginia; Estes Kefauver, Tennessee. In addition to 
these, members of the Judiciary Committee as a whole 
are: Wiley of Wisconsin, Jenner of Indiana, Watkins 
of Utah, Welker of Idaho, Butler of Maryland, McCar- 
ran of Nevada, Eastland of Mississippi, Johnston of 
South Carolina, Hennings of Missouri, and McClellan 
of Arkansas. 
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CANNED FOODS PROMOTION CALENDAR 


FEBRUARY 1— PEAS AND CORN —A 
continuous series of corn and pea recipes, 
photographs, and feature stories have 
been and will continue to be released by 
the Theodore R. Sills & Co. to Associated 
Press, Newspaper Enterprise Associa- 
tion, Western Newspaper Union, Pacific 
Coast Dailies, King Features, American 
Weekly, International News, United 
Press, radio and TV stations. A. I. C., 
Madison, Wisconsin. 


MARCH 3-APRIL 18 — PICKLES — 
Lenten Meal Promotion—‘Pickles add 
Zest to Lenttn Meals”. N.P.P.A., Oak 
Park, IIl. 


APRIL ISSUE—“LADIES HOME JOUR- 
NAL”’—“Canned foods idea shelf.” 


APRIL—First testing SIX BASIC TELE- 
VISION SCRIPTS on the themes of variety, 
economy, availability, nutrition, conveni- 
ence and safety of canned foods—first 
testing in Minneapolis, in early April. 


CURRENT TO APRIL 17 —LENTEN 
TUNA PROMOTION—Magazines, radio, tele- 
vision and newspapers. Contact: Tuna 
Research Foundation, 19 Pine Ave., Long 

Beach 2, California. 


APRIL 1-30 — COTTAGE CHEESE-CLING 
PEACH SALAD TIME—Sponsored by Ameri- 
can Dairy Assn., 20 N. Wacker Drive, 
Chicago 6. 


APRIL 25-MAY 1— NATIONAL BABY 
WEEK—Sponsored by Earnshaw Publica- 
tions, Inc., 101 W. 31st St., New York 1, 


APRIL-MAY —cCANCO CONSUMER RE- 
CIPE AD #1—2 page color spread May 
issue “McCalls” and “Good Housekeep- 
ing’, April 18 issue “Life’”—“Texas Bar- 
becue Supper”, featuring canned pine- 
apple juice, sl. peaches, grapefruit 
sections, tomatoes, tomato sauce, w.k. 
corn, peas, wh. mushrooms, sl. pickles, 
julienne carrots, wh. onions, pimientos, 
canned luncheon meat and Vienna 
sausage. 


APRIL 19-DEC. 6—ALL CANNED FOODS 
—“‘Canco” 4 color advertising in Con- 
sumer Magazines—total 35 color pages in 
“Life”, “McCalls”’, “Good Housekeeping”. 
Ads merchandised via grocery paper ad- 
vertising—“Progressive Grocer”, “Chain 
Store Age”, “Supermarket Merchandis- 
ing”, “NARGUS Bulletin’. Supported 
by Recipe Publicity Program to news- 
paper, magazine, radio and _ television 
food Editors. Reprints and preprints 
(limited), advertising Tie In’s and in 
store promotion material. Contact: 
American Can Co., 100 Park Ave., New 
York 17, N. Y. 


MAY 1-31—ALL CANNED Foops—Month 
of Canned Foods Merchandising featur- 
ing Woman’s Home Companion May 
issue Picture Book Section (12 color 
pages), “Because of Canned Foods we 
eat Better today”. N.C.A.-DAY. 


MAY 3-8—NATIONAL CAN OPENER WEEK 
—Sponsored by CMI, Jones & Laughlin, 
and 8 can opener companies. Jones & 
Laughlin is advertising this promotion 
in Time magazine—May 3rd issue. Post- 
ers, banners, brochures, etc. are available 
from CMI, 745 - 5th Ave., New York 22, 
N.Y. 


MAY 17—cCANCO CONSUMER RECIPE AD 
#2—Color page “Life” featuring canned 
tuna, salmon, crab meat, clam juice, 
pineapple chunks, fruit cocktail, apricot 
nectar, chicken consomme, tomato Aspic, 
green beans and asparagus. 


MAY 15-JUNE 15—“coUNTRY STEAK 
DINNER” — Related item promotion in- 
volving Pet Milk, canned corn, canned 
tomatoes and cube steak. The Pet Milk 
Company is advertising the promotion on 
Ted Mack’s Amateur Hour and the Mary 
Lee Taylor radio program from coast to 
coast. They are also erecting mass floor 
displays and_ distributing posters, 
streamers, newspaper mats, recipe leaf- 
lets and dispensers. Both Tomato Coun- 
cil and AIC are distributing price post- 
ers for tomatoes and corn respectively. 
CMI is directing the food page publicity 
including full color ROP releases. TV 
and radio publicity is also being directed 
by CMI. 


MAY 15-JUNE — PICKLES — Warm- 
Weather and Picnic Promtion—Picnic- 
time is Pickletime, highlighted by Na- 
tional Pickle Week, May 20-29. N.P.P.A., 
Ozk Park, Illinois. 


J UNE—CANCO CONSUMER RECIPE AD #3 
—2 page color spread in June issue “Mc- 
Calls”, “Good Housekeeping” and June 
14 issue “Life”. “Plantation Ham Din- 
ner” featuring canned ham, shrimp, cit- 
rus concentrates, pineapple juice, tomato 
sauce, spinach and sweet potatoes. 


JUNE 14-JULY 31—TUNA-MACARONI 
OTION—Magazines, radio, television, 
newspapers, individual manufacturers, 
point-of-sale material, local advertising. 
Contact: Tuna Research Foundation, 
Long Beach, California or National Mac- 
aroni Institute, 139 N. Ashland, Palatine, 
Illinois. 


AUGUST 15-SEPTEMBER 15 — 
“CHERRY PIE TIME”, consumer magazines, 
radio, television, trade paper and point- 
of-sale material. Contact, National Red 
Cherry Institute, 35 E. Wacker Drive, 
Chicago 1, Il. 


AUGUST—PICKLES—Sandwich Mont) 
Promotion—A natural with any sand- 
wich, N.P.P.A., Oak Park, Illinois. 


AUGUST 15-SEPTEMBER 15 — 
CANNED MEAT—Sandwich Promotion . 
(details later). 


OCTOBER 15-NOVEMBER—“kRAut, 
P.RK AND APPLE DINNER”’—Magazines, 
radio, television, newspapers, point-of- 
sale material, contact N.K.P.A. Oak 
Park, Illinois. 


NOVEMBER 15 - DECEMBER — 
PICKLES — Holiday Meals Promotion — 
Holidays are pickle days. N.P.P.A., Oak 
Park, Illinois. 


FEBRUARY 3-12, 1955 — NATIONAL 
KRAUT & FRANKFURTER WEEK—N.K.P.A., 
Oak Park, Illinois. 


NOVEMBER 4-13 — NATIONAL TUNA 
WEEK — Magazines, newspapers, radio, 
television, point-of-sale material, coop- 
erative advertising and publicity both 
national and local. Contact: Tuna Re- 
search Foundation, Long Beach, Cali- 
fornia. 


FEBRUARY 15-22, 1955—‘NATIONAL 
CHERRY WEEK”, consumer magazines, 
radio, television, trade paper and point- 
of-sale material. Culminates with the 
National Cherry Pie Baking Contest. 


DEL MONTE CATSUP 
PROMOTION 


Four weekends for special features of 
Del Monte Catsup and any fresh or 
canned meat grocers wish to push— 
that’s the selling idea behind the big, 
new, Del Monte Catsup promotion April 
25-May 25. 

Grocers displays will be backed by 
color ads on Del Monte Catsup in Satur- 
day Evening Post, This Week, Look, and 
Collier’s. New and different store ma- 
terial promoting Del Monte Catsup and 
meat or related items has been specially 
prepared and is now ready for distribu- 
tion. There is plenty of store material 
available for both grocey and meat de- 
partments. Del Monte representatives 
keep grocers advised. 


TUNA AND MACARONI 
TEAM UP AGAIN 


Two of the country’s leading food 
organizations—the Tuna Research Foun- 
dation and the National Macaroni Insti- 
tute—are again teaming up to stimulate 
sales and increase grocers’ profits on 
canned tuna and macaroni products. 

The campaign, “Some Like It Hot-- 
Some Like It Cold”, which last year re- 
sulted in substantial dollar volume gains 
for the products, will be repeated during 
1954. This year’s promotion, aimed at 
the homemaker, has been set for June 

14-July 31. 
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_ George Rountree Expresses His Views on— 


UNIFORM COST ACCOUNTING 


The name of George V. Rountree, Chicago Certified Public Accountant, who has 
specialized in Canning Industry Accounting for nearly a lifetime, is well known in the 
Industry from coast to coast. His views on this controversial subject, as set forth in a 
letter dated November 23, 1953, to Wm. R. Moore, Secretary-Treasurer of the National 
Kraut Packers Association, are presented herewith by popular request. Further ques- 
tions may be directed to this publication. 


We shall be glad to present our views 
briefly, relative to recommended uniform 
accounting methods. This subject has 
emerged for discussion on occasion over 
many years but during the past few 
months there seems to have been a rash 
of plans recommended to the food pack- 
ing industry. When the subject of sin 
was mentioned to Calvin Coolidge he 
agreed with everyone else that he was 
against it. With respect to uniform ac- 
counting methods we are all for it, but 
vary widely as to how it can be most 
effectively applied on an acceptable basis. 


Authorities on the subject of uniform 
accounting used to refer to it as a “sys- 
tem” but that term is not ordinarily used 
now as it implies a system of control 
that might be obnoxious to some of the 
people for whom it is intended. The term 
“uniform accounting methods” implies 
procedures that have been found satis- 
factory for the purpose, can be adopted 
with the least amount of restraint, and 
are likely to provide the intended results. 


In these days, when costs are steadily 
mounting and there is more than usual 


‘pressure to keep the prices of finished 


products as low as possible, profit mar- 
gins are likely to be embarassingly low 
or non-existent in some cases. Accord- 
ingly, it is almost imperative that each 
canner have a rather intimate knowledge 
of his costs. The complaint frequently 
made has been that certain packers, par- 
ticularly the smaller ones, have not had 
satisfactory accounting systems and in 
determining selling prices have often 
failed to include all elements of cost. 
This has given them the illusion that 
they were making a profit when they 
were }robably sustaining a loss. The 
most s rious aspect of this in the food 


indust), is the establishment of unwar- 
rantea!y low selling prices which are 
quickly proclaimed by buyers as “mar- 
ket” f.. the given item. Thereupon, the 
canner. who know their costs may be 
foreed 0 meet such prices or lose their 


custom::s. There is no reason to enlarge 
upon tis theme here as it is generally 
well wn, 


Most sanners are rugged individualists 
and lik. to make their own decisions with 
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respect to how their books shall be 
recorded. They are also reluctant to join 
in any movement which may reveal their 
figures to competitors. There is sound 
reason for this view and any system 
recommended or adopted should assure 
individual canners their figures will be 
treated in confidence. 


Inasmuch as the National Kraut Pack- 
ers Association is a closely knit organi- 
zation, the members of which have co- 
operated on many other subjects, it 
would appear that uniform accounting 
methods could be prepared for and 
adopted by the association that may lead 
to important benefits to the industry. We 
shall outline briefly below our recom- 
mendaions on this subject. 


PROCEDURE 


We suggest that a committee of prob- 
ably five members be appointed who have 
some accounting background but are of 
the executive type so that their sugges- 
tions will be given careful consideration 
by the membership. This committee 
could make arrangements with a firm of 
certified public accountants experienced 
in the industry on a consulting basis who 
would carry out most of the assignments 
decided upon. One of the first moves 
would be to list the numerous contro- 
versial items with respect to costs for 
circulation to the membership in the 
form of a questionnaire. When the an- 
swers are received the committee and 
the accountants would meet and review 
them in detail. Thereupon, decisions 
would be made as to the better practices 
for handling the various items. The ac- 
countants would then prepare a “Chart 
of Accounts” which might also be sub- 
mitted to the membership for comments 
prior to final adoption. After these ques- 
tions are resolved the accountants would 
be directed to prepare an “accounting 
manual”. 


The accounting manual would be writ- 
ten following the form of numerous man- 
uals that have been prepared for indi- 
vidual packers but broadened so that it 
would be adaptable to all members of the 
association. It would describe various 
types of books of original entry which 


need not be the same for each canner 
except that they would provide a basis 
for entries in the ledger accounts on a 
uniform basis. One section of the manual 
would be devoted to a typical trial bal- 
ance of a kraut packer at the end of a 
fiscal year which would be carried out in 
columnar fashion to show the income 
and expense accounts and assets and lia- 
bilities. Thereupon, the costs and ex- 
penses would be allocated to tin sizes of 
the various commodities packed and sold 
on the bases previously decided by the 
committee, and illustrative manufactur- 
ing and income statements prepared. It 
is expected the latter would indicate the 
cost per dozen and amount of each size 
of each commodity packed. After consid- 
eration of beginning and ending inven- 
tories and sales, the net income or loss 
per dozen and amount would be brought, 
down as a final figure. 


Based on the direction of the commit- 
tee, other sections of the manual might 
be devoted to daily or weekly costs by 
tin sizes, budgetary procedure and any 
other appropriate topics considered use- 
ful to the canner in operating the busi- 
ness on a profitable basis. The manual 
would be made available to each member 
of the association and would contain 
appropriate instructions for operating a 
normal set of accounting records. Com- 
ments would be included relative to tak- 
ing physical inventories and the recom- 
mended basis for pricing them. 


Each canner could employ his own in- 
dependent public accountant as in the 
past but the accountant would be ex- 
pected to follow the procedures outlined 
in the manual for the purpose of deter- 
mining unit costs. After the manual has 
been completed, we recommend that the 
canners’ bookkeepers and accountants be 
given an instruction course of at least 
two days in which the manual and cost 
allocations will be discussed. Further 
discussions can be held subsequently with 
the committee to the end that the book- 
keepers will become thoroughly indoc- 
trinated in the necessity for computing 
cost on a consistent basis. 


The committee would give careful con- 
sideration to a method of arriving at 
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composite costs by tin sizes and possi- 
bly by areas. It might be recommended 
that, after the unit costs are determined 
for a given canner, his figures would be 
submitted to the association or they 
might be sent to the selected firm of 
certified public accountants. This firm 
would be pledged to treat each canner’s 
figures confidentially. The unit costs by 
tin sizes for the different areas would be 
entered on columnar sheets and com- 
posites determined. These could be car- 
ried out as to high, low and average by 
tin size and areas. This should furnish 
a fairly good guide to the individual can- 
ner as to whether or not his own costs 
and selling prices are in line. 

This program is similar to that fol- 
lowed by numerous other industries. An 
example is a printing association com- 
prising more than 600 members who mail 
their figures to an organization where 
statistics are compiled and pertinent in- 
formation mailed back to the individual 
printers. Composite figures are made for 
printers in different categories and the 
individual printer’s figures entered in 
parallel columns. In this way a given 
printer can determine if any cost ele- 
ments are high, low or average and also 
whether or not his selling prices are 
within range. 


ADVANTAGES 


There are many advantages to the 
plan submitted. It should make the indi- 
vidual packer “cost conscious” as it will 
seriously impress upon each member the 
importance of including each element of 
cost before naming selling prices. It will 
afford him an opportunity to compare 
his costs with those of other canners and 
assist him in finding the weak spots in 
his operations and organization. No basis 
of policing the program is recommended 
as it is felt that the majority of canners 
are good business men and will desire to 
adopt, or give careful consideration to 
the adoption of, a program that is devel- 
oped and recommended by the appointed 
committee. This follows the thinking in 
procedures should be adhered to unless 
there is a very pertinent reason for non- 
conformity. 

The committee should be a continuing 
one, the members of which will be con- 
stantly mindful of changes in the indus- 
try affecting accounting concepts. In this 
having adopted given procedures, changes 
should not be lightly made. When dif- 
ferent procedures are considered desir- 
able it should be only after the most 
careful analysis and determination that 
they are improvements over the old. 


COST 


One questions that always arises in 
connection with a suggestion of this kind 
is what it will cost. Naturally, if the 
association thinks the program has merit 
and would like to follow through with it 
we shall be very glad to cooperate in the 
event our firm is selected for the pur- 
pose. In that event we would be glad to 
discuss the general program without obli- 
gation. However, should we be employed 
to administer the program, including de- 


veloping a questionnaire, sending it to 
the membership, appraising the replies, 
preparing the chart of accounts, writing 
the manual (including proforma unit 
cost calculations), and taking care of the 
numerous questions that arise in a pro- 
gram of this nature, we would expect to 
charge our regular rates for services. 
These rates are $70.00; $50.00 and $35.00 
for principals, seniors and junior respec- 
tively, per seven hour day, plus any out 
of town hotel and transportation ex- 
penses. A simple manual and system 
might be prepared and furnished at a 
cost of a few hundred dollars but we 
would not recommend it. In our opinion, 
if the program is to be adopted and car- 
ried through it should thoroughly cover 
the important aspects of accounting and 
unit cost determination on a broad scale 
with ample illustrations so that there can 
be no question but that each canner can 
have his costs calculated on the approved 
basis. The expense of a program of this 
nature might be in the neighborhood of 
$3,000.00, or even more. Such expense 
might be based on a special assessment 
or possibly underwritten by a group of 
say ten larger canners who would be will- 
ing to get the program under way. 


The foregoing is a rather rough out- 
line of uniform accounting methods 
which we believe could be adopted by the 
National Kraut Packers Association for 
its members with a minimum of expense. 
In our opinion it also has the merit of 
not subjecting each canner to a strait 
jacket. Properly sponsored and followed 
up it should obtain the cooperation of 
the principal kraut packers. 


OHIO TOMATO ACREAGE 


Chan Connolly, Sec.-Manager, 
Cannery Growers, Inc., Maumee, 
Ohio, reports that canners are con- 
tracting tomato acreage, in the 
Toledo area, on the basis of $32.00 
for U. S. #1’s and $22.00 for U.S. 
#2’s with a minimum of 40% to 
50% U.S. #1’s. This is $3.00 less 
than 1953. The canner furnishes 
the growers with hampers on a 
rental charge of 3 cents each for 
the season. 

In the Napolean section acreage 
is being contracted at $34.00 for 
U. S. #1’s and $23.00 for #2’s 
with a 40% minimum of U.S. #1’s 
and a maximum of 10% culls. A 
$2.00 reduction from 1953. One 
canner in this section has a hamper 
rental charge of 10 cents for the 
season. 

$23.00 a ton flat is the only price 
announced from western Ohio up 
to March 30th. A reliable source 
advises that another dollar might 
be needed to close acreage. One 
canner said he did not expect to 
bid for acreage before May. Indi- 
cations are that a trend in western 
Ohio will not be established for 
another week or so. 


COLLEY EXPLAINS UNIFORM 
COST ACCOUNTING SERVICE 


At a special meeting of the Com- 
modity Chairmen of the Tri-State Pack- 
ers Association held at the Lord Balti- 
more Hotel, Friday, March 26, Douglas 
G. Colley of the accounting firm bearing 
his name, explained further the details of 
the service he is prepared to render 
members adopting this system. At the 
Spring Meeting of the Board of Directors 
of the Tri-States held in Philadelphia in 
March, it will be recalled, the Board ap- 
proved the report of the Cost Accounting 
Committee recommending a one year 
trial of the Colley System. Commodity 
Chairmen will attempt to interest at 
least five packers to cooperate in the 
trial run. 


Mr. Colley pointed out that it will not 
be necessary for a packer to include all 
of the items packed in the test. Explain- 
ing costs; he said, there is a_ service 
charge of $100 for each commodity to be 
costed in one style and one can size, in 
all grades. For each additional style, in 
one size and all grades, there will be a 
charge of $20. For each additional size, 
in each style in all grades, an additional 
$20. In cases where a number of com- 
modities are packed and only a selected 
few are to be costed, there will be an 
additional charge for segregating the ex- 
penses of those commodities not to be 
costed, of $25. Participating canners will 
receive a report covering their own 
costs, and a report showing the high, low 
and average cost of the firms partici- 
pating. 


Terms of payment are: one-third upon 
signing the agreement, one-third upon 
delivery of the individual report, and 
one-third upon delivery of the area 
report. 


It was further explained that in order 
to participate a canner need not purchase 
the manual of instructions and of work- 
sheets prepared by Mr. Colley and pub- 
lished by Tallman Robbins & Company of 
Chicago, but it was emphasized that 
these would be a valuable asset to any 
firm. The attractively bound manual! of 
instructions, post binder and work sheets, 
sell at a price of $87.50 and are available 
for a two weeks’ period of inspection 
free of charge. 

Interested canners should contact their 
Commodity Chairman or Douglas G. 
Colley & Associates, 1943 S. Arlington 
Ridge Road, Arlington, Virginia. ‘Time 
is of the essence as it is hoped to provide 
basic figures on the 1953 pack to be used 
as a basis for an individual 1954 forecast. 


/ Name of the Canned Foods Association 


of Ontario has been changed to The 
Ontario Food Processors Association. 
Address has also been changed to 630 
Montreal Trust Building, Yonge S'reet, 
Toronto, Ontario, Canada. 
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WISCONSIN SR6 


A new National Pickling type, resistant to scab or spot rot, 
developed by Dr. J. C. Walker of the University of Wisconsin. 


Fruits are very uniform, cylindrical with symmetrical blocky ends, 


and have an excellent dark green color. Highly desirable for a 
fancy pack. 


Other recommended pickling varieties: 
Ohio M R 17 Davis Blend 
Maine #2 National Pickling 
Model Boston Pickling 


Salisbury, 
630 Milford, Conn., Bellerose, edes, Tex., Toledo 
S Grew Atlanta, Sacramento, 
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Ballard frozen fresh Chesapeake oysters 
are now being marketed in vacuum pack 
cans. Lithographed can shown here also 
has oyster grade stamped on top cover. 
Cans are by American Can Company. 


METAL CANS SUMMARY 
FOR 1953 


Shipments of metal cans in 1953 
totaled 4.1 million tons, an increase of 
6 percent over 1952, according to the 
Bureau of the Census, Department of 
Commerce. Monthly shipments in 1953 
ranged from a low of 195 thousand tons 
in December to a high of 506 thousand 
tons in August. Of the total 1953 ship- 
ments, 3.6 million tons were for sale, and 
the balance was for the manufacturers’ 
own use. Five of the nine Census geo- 
graphic regions, namely, East North 
Central, Mountain, Pacific (including 
Hawaii), Middle Atlantic, and South 
Atlantic, accounted for approximately 85 
percent of total shipments in both 1953 
and 1952. 


FOOD CANS—Shipments of food cans 
in 1953 amounted to 2.6 million tons, 
about two-thirds of tetal shipments of 
cans. Monthly shipments of food cans 
during 1953 reached a peak of 361 
thousand tons in August. In 1953, ship- 
ments of fruit and vegetable cans ac- 
counted for 53 percent of all food cans 
shipped during the year and, at 1.44 mil- 
lion tons, were 3 percent above the 1952 
total. Monthly shipments of this type of 
can ranged from a low of 55 thousand 
tons in March to a high of 255 thousand 
tons in August. 


NONFOOD CANS—Shipments of non- 
food cans during 1953, at 1.5 million tons, 
were 14 percent above the total for 1952. 
Shipments of beer cans, accounting for 
42 percent of nonfood can shipments in 
1953, amounted to 616 thousand tons 
compared with 492 thousand tons in 1952. 


LABEL GENERATES 
“SHOPPER FEEL” 


The four color lithography of the Read 
German Potato Salad has developed 
“shopper feel” in stores wherever the 
product is exhibited. 


The temptingly displayed dish of — 
potato salad—garnished with bits of © 


green parsley, and showing bits of break- 
fast bacon—has made many a shopper 
“feel” a can, place it in her cart, and 


take it home to try. Sales have jumped © 


tremendously in markets where the new 
package has made its appearance, ac- 
cording to the firm. 

Designed and executed by U. S. Print- 


ing and Lithograph Co., Milwaukee, this 


label is again proof that a well handled 


package does team up with advertising 
to make a product move into the shop- — 


per’s cart. 


NEW SYRUP CANS MAKE DEBUT—Grapette Products 
Company of Camden, Ark., has introduced a new six-ounce can 
for packaging eight concentrated fruit flavored syrups. Ameri- 
can Can Company is making the cans at its Houston plant. 

The new cans are distinctively lithographed in colors identify- 
ing each flavor. Twenty-four cans of one flavor are packed in a 
carton that also will be identified by a corresponding flavor-color 
to make warehouse selection quick and accurate. 

No refrigeration is required for the concentrates, and each 
six-ounce can of syrup makes one and a half quarts of beverage. | 
The “family” of canned syrups supplements Grapette’s presently — 
established line. Distribution of the new cans will be limited to 
certain markets in the North and East during 1954. 


CHOW MEIN IN 3 LB. CAN—Grocers are Reporting Brisk 
Business in Jan-U-Wines new convenient and economical sizt— 
can of chow mein. The new 3 Ib. can of chow mein comes in} — 
popular varieties—chicken, beef and vegetable, each with bam: — 
boo shoots and mushrooms and makes six to eight generous 
servings. Full color photography is used to illustrate the con 
tents. Cans come packed 12 3 lb. cans to the case. { 

Jan-U-Wine is introducing the new 3 Ib. can to the housewife” 
with a 10c off sale. This offer is shown on the can and }8_ 
immediately deductible from the shelf price. 
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ith Burt boosti 
. With Burt boosting 
our production 


) THRU THE HOME STRETCH! 


RAPID KNOCKDOWN 


Pyrethrins have long been recognized as 
being highly effective insecticides. Their continued 
use does not result in a high resistance being built 
up by the insects as is the case with many other 
types of insecticidal materials. Another advantage 
of Pyrethrins is their low toxicity values. Because 
of this they may be used inside food processing 
plants without danger of toxic contamination 
being produced. 


You can depend upon the 
_ fast, sure efficiency of this 
simplest can handling me- 
thod available. Places two 
layers with each plunger 
stroke. Safe, automatic 
case dumping. 


Brooks Pyrenone* insecticides contain pyre- 
thrins together with a highly efficient synergistic 
agent which provides a rapid knock-down effect 
as well as increased killing power. 


Several Formulations are Available, Each 
Designed for a Specific Set of Uses. 


Regardless of what you are now using it will 
pay you to investigate the value of Brooks Insec- 
ticidal formulations. All formulations sold bear 
the percentage composition on the label. Don’t 
be fooled by false claims. Know what you are 
buying and obtain free service from our compe- 
tent field engineer. 


PACKERS & LABELERS APPROVED FOR CANNING PLANT USE 


*Reg. U.S. Pat. Off., U.S.I. 


beat fleeting time! 


BROOKS. 


vife 3304 East 87th St. Cleveland, Ohio fs 
is Plants at CLEVELAND, OHIO and HAMILTON, ONTARIO. 
BURT MACHINE COMPANY © Offices in Principal Industrial Cities : 


SERVICE THROUGH SCIENTIFIC RESEARCH = 
401 E. Oliver St., Baltimore 2, Maryland : 
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PEA GRADES FURTHER 
EXTENDED 


A further extension of time until 
February 1, 1955, for submitting 
views and comments on proposed 
revised United States Standards 
for Grades of Canned Peas was 
announced March 31 by the U. S. 
Department of Agriculture. This 
action is being taken in order to 
give interested parties an oppor- 
tunity to study the quality require- 
ments of the proposal throughout 
the 1954 packing season. 

The proposed revisicn was pub- 
lished in the Federal Register of 
January 1, 1954—Summarized in 
Canning Trade of January 11, page 
56, and explained in the March 8th 
issue by Strasburger and Siegel. 


C. F. Seabrook, president of Seabrook 
Farms Co., Bridgeton, New Jersey, an- 
nounced March 31 the appointment of 
H. C. Boerner as Director of Marketing 
of Seabrook Farms Co. Mr. Boerner, who 
has just resigned as national sales man- 
ager of Minute Maid Corporation, will 
also serve in an advisory capacity on all 
problems pertaining to sales and adver- 
tising of the Seabrook Farms Co. At 
the same time Mr. Boerner announced 
the formation of H. C. Boerner Co. 
located in New York City, to provide a 
consulting and sales service to the food 
industry. Mr. Boerner has been national 
sales manager of Minute Maid Corpora- 
tion since the start of that company in 
1945 and was instrumental in the growth 
and development of frozen concentrated 
orange juice. Prior to that time Mr. 
Boerner was in the wholesale and retail 
grocery business. He was also a division 
manager in the Birds-Eye Division of 
General Foods in the early days of the 
frozen food business. 

The next regularly scheduled meeting 
of the Maryland Section, Institute of 
Food Technologists, will be held Friday, 
April 9, at the American Sugar Refining 
Company’s Baltimore plant on Key High- 
way. The meeting will begin at 3.:45 
P. M. with a plant tour, lasting about 
two hours. Dinner will be served at 6:30 
P. M. After dinner program will include 
a movie “Sugar-Crystal of Energy” and 
a discussion of sugar refining by Dr. 
Dorr Tippens of the plant staff. 
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Charles W. (Walt) York for the past 
three years Secretary-Treasurer for the 
Pennsylvania Canners Association will 
leave that position on June 1 to become 
Managing Editor of the “Canner” Maga- 
zine of Chicago. Mrs. York and the 
family are moving to Chicago on April 
15 and Walt plans to follow as soon as 
possible. Home address will be Rawson 
Bridge, Cary, Illinois; business address 
will be 105 W. Adams Street, Chicago 3. 


CHARLES W. YORK 


Ben Miles, Program Chairman for the 
New York State Canners & Freezers 
Association’s Second Annual Plant Man- 
agers, Superintendents and Foreman’s 
Conference, to be held April 6 and 7 at 
the Hotel Seneca, Rochester, has an- 
nounced an interesting and varied pro- 
gram. The program, which begins at 9 
o’clock Tuesday morning, will cover such 
important subjects as Safety, Compensa- 
tion, Training of Supervisors, Fire Haz- 
ards, and the Fair Labor Standards Act. 
The Tuesday afternoon program includes 
discussions on quality and the Food and 
Drug, Spoilage Losses, In-Plant Chlori- 
nation, Waste Disposal, and Buyers’ 
Preference in Frozen Foods. The Wed- 
nesday morning session will be devoted 
to a discussion of Efficient Machinery 
and Plant Layout—Wednesday afternoon 
ty Warehouse Operations, Labeling, and 
Hauling. 
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Louis Ratzesberger, Jr., immediate 
past President of the National Canners 
Asscciation, will outline the Association’s 
publicity program at the regular Spring 
Meeting of the Indiana Canners Associa- 
iion, Thursday, April 8, at the Claypool 
Hotel, Indianapolis. The program, which 
will begin with a luncheon at 12:30 P. M., 
will also include speakers from allied in- 
dustries, who are developing canned 
foods promotion and publicity programs 


individually and in cooperation with the 


NCA program. 


Two executive changes in California 
Packing Corporation’s general sales and 
promotion departments have been an- 


nounced by Irving H. Granicher, Vice- — 


President and General Sales Director. . .. 
Myron Close was appointed Manager— 
Sales Research and Planning, a newly 
created position. He started his market- 
ing career with Standard Oil of Cali- 


fornia in 1915. He started to work for — 
Calpak as a retail salesman in 1925. A _ 
year later he entered the Promotion De- 
partment, and in 1930 returned to the’ 


Sales Department as Coffee Sales Direc- 
tor. He was made Assistant Promotion 
Director in 1940, a position he has held 
since that time. ... Everett M. Runyon 
will be the new head of the Promotion 


Department, succeeding Wilmot P. Rog- © 


ers who is retiring. Following service in 


the Navy during World War I, he went — 


to work at Calpak’s Chicago office in 


1919 as a junior clerk. Over the years, he 


has served as dealer service man, retail 


salesman and jobbing salesman in Chi- — 
cago; assistant sales office manager in — 
Los Angeles; assistant advertising man- — 


ager, merchandising service managet, 


and since 1936 as sales promotion man- 
ager, at Del Monte headquarters in San — 
Francisco. 


-MYRON CLOSE EVERETT M. RUNYON 
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\- THE ROBINS LINE - 
(~ | / Apples 
and apple products 
Asparagus Beets. 
We’ve been in this business long enough (99 : 
years) to know that every food processor has Corn + Dried Beans 
special problems . . . space, or lack of it... Lima Beans 
labor, or lack of it . . . simple, straight-line pro- Marmalades es 
duction on one or two fruits or vegetables, or . 
quick shifts from one to the other of many. Olives « Ontene 
Peaches « Peas 
Robins representatives can advise you on what 
to do. Robins engineers can design ‘“‘custom- Peppers « Pickles 
made” equipment for you. And . . . Robins Potatoes — 
manufacturing facilities can turn out the fin- white and sweet 
ished equipment that will overcome your prob- Pumpkin « Relishes oo 
lem. 
Wh t ith ti k is i Sule 
y put up with an operation you know is in- - 
efficient? Put it up to Robins! Spinach » Strawberries 


AND COMPANY, INC. 


Manufacturers of Food Processing Machinery Since 1855 
713-729 East Lombard St., Baltimore 2, Maryland 


String Beans Tomatoes 


Wherever you /ook... 


Food lovers say “m-m-m-m" 


when 


Capacities up to 
’,000 Ibs. per hour 


ev 1/8” cubes— <> 
» to 14,000 Ibs. 

per hour on 1/4” 

cubes, 


they see and taste 


PICKLE RELISH 


CUT WITH THE URSCHEL MODEL “R” DICER 


Here’s why: 


It produces crisp, uniform pieces that are 
more appetizing! 


It eliminates loss of pickle liquid due to product 

crushing—all the juice is locked in! 
Dices relish sizes from 1/16” x 1/8” x 1/8” 
to 1/8” x 1/4” x 1/4”. Also other sizes up to 
1/4” x 1/2” x 1/2” for special products. 


Unit needs less than 9 sq. ft. of floor space. 


Get the full, profitable story, write today to: 


April 5, 


1954 


U R E LABORATORIES 
INDIANA 
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NEW EQUIPMENT 


DURA-MIL LIQUID FILLER 
IN NEW HANDS 


Turbo Machine Company, Lansdale, 
Pa., is now the exclusive manufacturer 
and distributor of the Dura-Mil Liquid 
Filler, formerly manufactured by Cen- 
tral Machine Works, Inc., Philadelphia. 
Used primarily for the food processing 
industry, the Dura-Mil Liquid Filler fea- 
tures a patented revolutionary cone- 
shaped bowl which facilitates cleaning 
and affords highly efficient operation. Be- 
cause of the cone-shaped bowl: flow of 
liquid is directed into a narrow channel; 
there is little temperature drop during 
filling operation, and there is very little 
waste. 


Filling accuraty is assured by a new 
type valve and displacement plug. The 
new valve prevents foaming; air is re- 
leased above the liquid during filling. 
Part of the can overhangs the outside of 
the pedestal, thus as the pedestal drops 
the can is dropped on the discharge dead- 
plate, providing a smooth transfer with 
no chance for spillage. It is not neces- 
sary to dismantle the entire machine for 
cleaning. The valve is an integral part 
of the new cone-shaped bowl and does 
not have to be removed from the bow] for 
cleaning or sterilizing. 


The 20-station model has filling speeds 
up to 300 cans per minute, handles can 
diameters from 202 to 404 and can 
heights to 700. 


Height of machine: 44%”; bowl 
diameter: 39”. Can infeed and gear box 
extend 11” beyond base. 


The 12-station model handles can 
diameters from 404 to 610 and can 
heights to 712 at filling speeds up to 
100 cans per minute. For further par- 
ticulars contact the firm. 


DURA-MILL FILLER 


New HAMILTON SA Kettle 


NEW STYLE MIX COOKER 


Hamilton Copper & Brass Works, Di- 
vision of the Brighton Copper Works, 
Inc., Cincinnati, Ohio, announces produc- 
tion of a New Mix Cooker combining the 
merits of a smooth running agitator and 
the New Sanitary Style SA _ steam 
jacketed kettle. The efficient Double 
Motion, Style “CG” Agitator, in which 
the paddles turn counter clockwise and 
the scrapers clockwise, provides speedy 
and thorough mixing. The nylon scrapers 
eliminate surface film on the jacket 
which results in speedier cooking. The 
taste, color and flavor of the product is 
maintained in this manner. 

The agitator assembly can be removed 
from the kettle. It then becomes a 
cooker for products not requiring agi- 
tation. 

Style SA Kettles are available with or 
without the agitator in 30 to 500 gallon 
sizes, built for pressure of 90 and 125 
psi. Designed for the utmost in sanita- 
tion, the stainless steel kettle has no 
flanges, no joints, no crevices where bac- 
teria or food residue can collect, and its 
surfaces are polished to a high lustre 
inside and out. The kettle is two-thirds 
jacketed. For full information write 
Hamilton Copper & Brass Works, Dept. 
2, 820 State Ave., Cincinnati, Ohio. 


HIGH SPEED BEER CAN 
CLOSING MACHINES 


A new Canco high speed, eight-spindle 
beer can closing machine, capable of op- 
erating at speeds above 600 cans per 
minute, is now in quantity production, 
American Can Company reports. It is 
expected that a number of the new ma- 
chines will be installed in breweries dur- 
ing 1954, the firm said. A pilot model has 
been in operation for about a year and 
has been found to be highly efficient. 
Last year the use of beer and ale cans 
in the U. S. reached an all time high of 
6,250,000,000 containers. 
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ADD-A-DRIVE 


Sage “Add-A-Drive” Power Units are — 
designed to convert idle Gravity Roller 
Conveyors to Powered Belt or Live Roller © 
Units, when material handling changes 7 
require traction for moving materials in 
horizontal, inclined or declined planes. 


Units are powered with 43, % or \% 
H.P. motors suitable for 110 volt, 60 
cycle, single phase or 220/440 volt, 60 
cycle, three phase current. Special cur- 
rent characteristics can be supplied on 
request. 

Sage “Add-A-Drive” units are avail-— 
able from stock to fit belt width of 8”, 
40", 22”, 16", 26°, 30". 


Contact Sage Equipment Company, 30 
Essex Street, Buffalo 13, N. Y. 


FONADEK HOLDS THE PHONE 
WHILE YOU TALK 
A new electronic instrument makes it : 


possible for you to talk on the phone 
without holding the receiver. 


It’s called the Fonadek, a compact de- 
vice that occupies only a few square 
inches of desk space. Just dial your call, 
place the telephone receiver on Fonadek, 
and talk. Your hands are free to write’ 
or consult records. You can leave your 
desk and converse at the same time. 
Fonadek transmits your voice clearly to 
the person on the other end of the wire. 


The device needs no plugging in, no 
installation. It runs on ordinary bat- 
teries. In use, Fonadek’s electronic heart 
picks up and amplifies voices on both 
ends of the phone. Conversations are 
carried on in normal tones. Volume can 
be regulated by a control button. 


Distributed by Fonadek, a division of 
Special Devices, Inc., of Boston, Fonadek | 
sells for $59.95 F.O.B. Boston, and is 
guaranteed. 


FONADEK 


April 5, 1954 


he 
4 
i 
3 
14 
bee 


ae 


ROBINS CATALOGUE 


A. K. Robins and Company, Incorpo- 
rated, of Baltimore, has just issued a 298 
page descriptive catalogue of food pro- 
cessing machinery. As is well known, 
the House of Robins specializes in the 
building of their own line of equipment; 
it also handles the sales of other none 
competing lines of machinery and equip- 
ment manufacturers, making available to 
the canner and freezer customer a com- 
plete line of the most modern and prac- 
tical production equipment. The new 
Catalogue No. 999 also describes prod- 
ucts of Robins Bakery and Rubber Divi- 
Copy is available by writing the 


sions. 


firm at 713 East Lombard Street, Balti- 
more 2, Maryland. 


ACORN PICKLE SLICER 


PICKLE SLICER 


The Acorn Pickle Slicer Division of the 
Dowon Engineering Service, Inc., of New 
York City has introduced a new pickle 
slic.» for cutting sticks. The machinery 
is lieht and portable; weighing about 150 
pourds; is inexpensive and simple in 
consiruetion, 


Tho machine has inter-changable pow- 


ers, the change-over being effective in 
a matter of minutes. Sticks can be cut in 
halves, thirds, fourths, sixths, eighths, 
tchi is or twelfths. According to the 
ms. \faeturer the sticks come out sharply 
cut and neat in appearance, with produc- 


ti’ up to 2500 per hour. It is said to 
‘© any size pickles, straight or 
‘d. For further information contact 
t]} acme at 558 Madison Avenue, New 
York 22, New York. 
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12 Pocket 
Pea and Dry Bean Filler 


sal Tomato and Cut 
Stringless Bean Filler 


24 Valve 
Liquid Filler and Syruper 


12 Valve 
Liquid Filler and Syruper | 


Fruit and Vegetable Filler 


Deming 
Whole Stringless Bean Filler 


Company, Incorporated 
NIAGARA FALLS, N.Y. 


See Your CRCO 
Representatiue 
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DISTRIBUTORS 


National-American Wholesale Grocers’ 
Association announces that the following 
have been admitted to membership:— 
J. Daren & Sons, Inc., Norwich, Con- 
necticut. John D. DuRoss & Co., Cleve- 
land, Ohio. The Goyer Company, Green- 
ville, Miss. J. M. Jones Distributing Co., 
Champaign, Ill. The Lewis Grocer Co., 
Indianola, Miss. 


Bursley & Co., wholesale grocers with 
headquarters in Ft. Wayne, Ind., has 
opened a branch plant at Lima, Ohio. 
The new unit, a one-story streamliner 
warehouse, has 42,000 square feet of 
floor space, and embodies all of the latest 
features in warehouse equipment and 
operation. 


Rilea W. Doe, of Safeway Stores, and 
president of the Western States Chain 
Grocers Association, has announced that 
the thirty-third annual meeting of this 
organization will be held at Coronado, 
California, April 25 to 28. Entertainment 
will be furnished by The Illuminators, an 
organization of allied tradesmen, of 
which Fred C. Hasemann, of the Cali- 
fornia Packing Corporation, is headlight. 


Jack C. Conreux, President, Coopera- 
tive Food Distributors of America, an- 
nounced March 30th that Henry B. King, 
of Boston, Massachusetts, had been ap- 
pointed Executive Secretary of CFDA. 
King, on May 1, will succeed Norman H. 
Karel who resigned from that post 
earlier this year to become Manager of 
Pacific Mercantile Company, with head- 
quarters in San Francisco. In addition 
to becoming Executive Secretary, King 
also succeeds Karel] as editor of the Co- 
Operative Merchandiser, which is pub- 
lished by CFDA. CFDA, with national 
headquarters in Chicago, is the trade 
association for the nation’s retailer- 
owned and wholesale cooperative groups. 
Comprising some 110 groups with over 
27,000 retailer affiliates, CFDA repre- 
sents the largest segment of independent 
volume in the nation’s food industry. 


F. K. Stevens, of The Phelan Company, 
Beaumont, has been elected president of 
the Texas Wholesale Grocers’ Associa- 
tion for the coming year. 


Winston & Newell Co., pioneer Min- 
neapolis wholesale grocers, are changing 
their firm name to Tru Valu Stores, Inc., 
to tie in the company’s operations more 
closely with its voluntary group opera- 
tion. 


John de Doelder has joined the staf! of © 
the Eastern Division, National Retailer. — 
Owned Grocers Coop., Inc., effective Mon. 
day, Mareh 29th. Mr. de Doelder was _ 
formerly Sales Manager of the W. N, 
ark Co., Rochester, N. Y., packers of 
canned vegetables. Previous to that 
association, he was General Manager for 
the Manchester Canning Co., Manchester, 
N. Y. for over five years. He has served 
on committees of the New York State 
Canners and Freezers Assoc. and was an 
officer of the Rochester Association of 
Credit Men. 


Shopwell Foods, Inc., has announced 
plans for the opening of three new super 
markets in Westchester County, New 
York. In addition, according to Louis 
H. Taxin, president, the company has six 
additional markets at “the blueprint 
stage.” 


Arthur Bennett and Harry J. Mebus 
have organized the Bennett-Mebus Co. 
and have engaged in the food brokerage 


business at 64 Pine St., San Francisco, © 
California. Mr. Bennett was with Par- — 


rott & Co. for 17 years and before then 


was with the Del Ray Packing Co. and © 


the Pacific Olive Co. 


IMMEDIATE OELI VERY 4 


Years of service in addition to ‘‘can protection”’ 
are yours when you buy Berlin Chapman Perfor- 
ated Crates, that were originated by Berlin Chap- 
man Company. They are welded steel construc- 
tion, 10 gauge perforated material in bottom and 
12 gauge body material. A welded bottom assures 
a perfectly even stacking platform. Numerous 
holes assure even and proper steam circulation. 
Ask us for complete details and price on the 
number to meet your seasOn’s fequirements. 


BERLIN CHAPMAN WS: 
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FOR LONG LIFE + USE THE BEST 


Plastex or Cellu-San Treated 
Prices Upon Request 


RIVERSIDE MANUFACTURING CO. 


Phone 2621 NORTH CAROLINA 


SEND 
TODAY 
FREE 
DETAILS. 
Phone: 
CUrtis 7-0270 


EASTERN BOX CO. 


Manufacturers of 


Corrugated and Solid Fibre 
SHIPPING CONTAINERS 
Domestic — Export — Weather proof 


The 


QUALITY 


Wagner's Point 
BALTIMORE 26, MD. 
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MEETING SCHEDULE 


\PRIL 6-7, 1954—NEW YORK STATE 
CANNERS & FREEZERS ASSOCIATION, 2nd 
Annual Plant Managers, Superintendents 
and foremen’s Conference, Hotel Seneca, 
Rochester, N. Y. 


APRIL 7, 1954—WISCONSIN CANNERS 
ASSOCIATION, Spring Sales Meeting, 
Schroeder Hotel, Milwaukee, Wis. 


APRIL 8, 1954 — INDIANA CANNERS 
ASSOCIATION, Spring Meeting, Claypool 
Ifotel, Indianapolis, Ind. 


MAY 10-12, 1954—9TH PURDUE INDUs- 
TRIAL WASTE CONFERENCE, Purdue Memo- 
rial Union, Lafayette, Ind. 


MAY 11-12, 1954—PENNSYLVANIA CAN- 
NERS ASSOCIATION, 38rd Annual Sales 
Clinic, Galen Hall Hotel, near Reading, 
Pa. 


MAY 16-19, 1954—vu. S. WHOLESALE 
CROCERS ASSOCIATION, Convention & Ex- 
position, Kiel Auditorium, St. Louis, Mo. 


MAY 16-19, 1954—FLAVORING EXTRACT | 


MANUFACTURERS ASSOCIATION, 45th An- 
nual Convention, Hotel Biltmore, New 
York City. 


MAY 17-19, 1954—GRocERY MANUFAC- 
TURERS OF AMERICA, INC., Midyear Meet- 
ing, Boca Raton Hotel, Boca Raton, Fla. 


MAY 20, 1954—NATIONAL CANNERS AS- 
SOCIATION, Administrative Council Spring 
Meeting, N.C.A. Headquarters, Washing- 
ton, D. C. 


MAY 20-21, 1954—NATIONAL CANNERS 
ASSOCIATION, Board of Directors Spring 
Meeting, Hotel Statler, Washington, D. C. 


MAY 23-26, 1954—SUPER MARKET IN- 
STITUTE, Annual Convention, Public 
Auditorium, Cleveland, Ohio. 


JUNE 3, 1954 — TIDEWATER CANNERS 
ASSOCIATION OF VIRGINIA, Annual Meet- 
ing, Atlanta Hotel, Colonial Beach, Va. 


JUNE 9-11, 1954—PROCESSED APPLES 


INSTITUTE, Spring Meeting, Skytop 
Lodge, Skytop, Pa. 

JUNE 10-11, 1954— NATIONAL RED 
CHERRY INSTITUTE, Annual Meeting, 


Hotel Gettysburg, Gettysburg, Pa. 


JUNE 13-14, 1954—MICHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Park Place Hotel, Traverse City, Mich. 


JUNE 13-17, 1954—NATIONAL ASSOCIA- 
TION OF RETAIL GROCERS, Annual Conven- 
tion, National Guard Armory, Washing- 
ington, D. C. 


JULY 12-30, 1954 — MASSACHUSETTS 
INSTITUTE OF TECHNOLOGY, Special Sum- 
mer Session in Food Technology, Cam- 
bridge, Mass. 


AUGUST 17-19, 1954—-WESTERN PACK- 
AGING & MATERIALS HANDLING EXPOSI- 
TION, 5th Annual, Civic Auditorium, San 
Francisco, Calif. 


OCTOBER 10-13, 1954 — NATIONAL 
ASSOCIATION OF FOOD CHAINS, Annual 
Convention, Waldorf-Astoria Hotel, New 
York City. 


NOVEMBER 4, 1954—ILLINOIS CAN- 
NERS ASSOCIATION, fall ne Chicago 
(Hotel to be announced). 


NOVEMBER 8-9, 1954 — WISCONSIN 
CANNERS ASSOCIATION, 50th Annual Con- 
vention, Schroeder Hotel, Milwaukee, 
Wisconsin. 


DECEMBER 2-3, 1954 — MICHIGAN 
CANNERS AND FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


JANUARY 9-13, 1955—SUPER MARKET 
INSTITUTE, Midyear Meeting, Boca Raton 
Club, Boca Raton, Fla. 


FEBRUARY 19-23, 1955 — NATIONAL 
CANNERS ASSOCIATION, 48th Annual Con- 
vention, Meeting with NATIONAL FOOD 
BROKERS ASSOCIATION and CANNING MA- 
CHINERY AND SUPPLIES ASSOCIATION, 
Chicago, Illinois. 


HOT-WATER 
TOMATO 
SCALDER 


—YOUR BEST 
SCALDER BUY! 


LANGSENKAMP’S 


LABELS 


CANNING TRADE 


HOW IT SAVES 


Saves 80 % of steam consumption 

. at the present price of coal, 
this saving pays for scalder in a 
year. 


Eliminates 1/3 water storage! 


Saves cleaning time . . . easily 
stushed thoroughly by opening 24” 
coor, 


water, eliminating loss of many 
cases product when filling or closing 
machine is down. 


>aves maintenance time—conveyor 
‘its easily for thorough cleaning 
ond painting. 


H. LANGSENKAMP CO. 


‘7-235 East South St. 


© ess undesirable steam . . adds Retains pectin tomatoes rich- 
'o comfort of peelers . . . provides er color, higher quality. 
greater efficiency. 

© Conveyor readily lifts from hot Contributes to tation . . . cor- 


INDIANAPOLIS 25, INDIANA 


HOW IT PAYS 


Increases volume of pack .. . one 
to lwo more No. 2 cans per hamper. 


Maintains highest possible quality. 


Provides uniform scalding. 


ners rounded . . . no accumulation 
of seeds or foreign particles. 


WRITE FOR FURTHER DETAILS TO 


ORIGINAL DESIGNS 


GAMSE LITHOGRAPHING CO., INC. 


GAMSE BLDG., BALTIMORE 2, MARYLAND 


April 5, 


1954 
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Volume Movement of Major Vegetables Continued in Feb. 


While the size of individual orders are 
anything but something to write home 
about, when February shipments of 
major vegetables from canners’ ware- 
houses were totaled up last week by the 
National Canners Association, movement 
for the month approached or exceeded 
record levels for individual items. 


PEAS—During the month of Febru- 
ary, according to the NCA report, can- 
ners shipped 2,936,000 cases, 11 percent 
more than shipments for the same month 
last year. Pea canners got off to a bad 
start this season, shipping but 10.9 mil- 
lion cases for the first four months of the 
season (June 1 to October 1), compared 
with 13 million cases shipped during the 
same period last season. During October, 
November, December and January, ship- 
ments ran just slightly above the same 
months of last year, so that as of 
March 1 there were approximately 2 mil- 
lion cases or 20 percent more peas in 
canners’ hands compared with March 1, 
1953—In figures, that amounts to 11.3 
million compared with 9.4 million cases. 
Shipments June 1 to March 1 this year 
have totaled 23.5 million cases, or 5 per- 
cent below the 24.8 million cases the 
same period last year. 

During the season of 1952-53 pea can- 
ners shipped a total of 30.8 million cases. 
During the last three months of that sea- 
son, March, April and May, they totaled 
5.8 million cases, or approximately 2 mil- 
lion cases a month. If peas are shipped 
out these next three months at the same 
rate as last year, pea canners will come 
up with a carryover of 5.4 million cases 
compared with 3.4 million cases last sea- 
son. Our guess still is that because of 
the added publicity and attractive price, 
they’ll ship about a million cases more 
and come up with a carryover of some- 
thing over 4 million cases, or about a 
million cases more than last June 1. 

Of the total 11.3 million cases on hand 
March 1, 9.3 million cases were Sweets 
and 2 million cases Alaskas. Only im- 
portant quantities of Alaskas (1.7 mil- 
lion cases) were in the Midwest, consist- 
ing of 701,000 cases of fancy, 744,000 
cases of extra standard, and 271,000 
cases of standard. Mid-Atlantic held only 
a total of 174,000 cases, the West 111,000 
cases. 

Of the 9.3 million cases of Sweets, the 
Midwest held 5.5 million cases, the West 


S 


3 million cases, the Northeast 371,000 
cases, and the Mid-Atlantic 361,000 cases. 
Of the total sweets fancy accounted for 
about 5.7 million cases, extra standards 
approximately 2.8 million cases, and 
standards roughly about 660,000 cases. 
Of the total 11.3 million cases of both 
Alaskas and Sweets, 8.4 million cases 
were in 303’s, 1.4 million cases in 10’s, 
1.2 million cases in 8 ounce, and the small 
balance in miscellaneous sizes. 


CORN—As in peas, canned corn ship- 
ments also got off to a bad start this 
season. During the first three months— 
August 1 to November 1—canners 
shipped 9 million cases compared with 
13.9 million cases last season. Since the 
first of November, however, corn ship- 
ments have been well ahead of last sea- 
son. Starting with approximately the 
same total supply, 38.5 million cases, 
canners have picked up about 2 of the 5 
million case deficit the first three 
months. The month of February marked 
the third successive month of shipments 
of 3 million cases plus. Stocks March 1 
were 17 million cases compared with 13.9 
million cases last March 1. Shipments 
during February totaled 3.3 million cases 
compared with 2.9 million cases last Feb. 
—August 1 to March 1, 21.5 million cases 
compared with 24.7 million cases last 
season. 


Last year corn canners shipped a total 
of 36.3 million cases for the entire sea- 
son. There are 5 months left till new 
pack arrives on the market (August 1). 
If canners ship at the same rate as last 
year (11.3 million cases), they would 
come up with a carryover on August 1 
of 5.7 million cases compared with 2.3 
million cases last year. It will be re- 
called that shipments the last few 
months of last season were exceptionally 
heavy, fooling all the experts who had 
predicted a carryover of as high as 6 
million cases. What happened was that 
prices were so attractive, buyers could 
not turn them down. Prices are every bit 
as attractive (to the buyer) this year. 
Will the closing months of the 1954 sea- 
son bring the same reaction from the 
buyer? 


Of the total 17 million cases on hand 
March 1, 8.9 million cases were cream- 
style and 8.2 million cases whole kernel; 
2.2 million cases were white and 14.8 mil- 
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lion cases golden. Of the white 2 million > Mar 
cases, of which 1.8 million cases were — and 
creamstyle, were held in the Midwest. — the 
The Midwest also held 9.9 million cases ~ the 
of the golden, with Western States hold- ~ wes 
ing 2.5 million cases of golden. In the 7 only 


East there were but 2.5 million cases, Sou 
white and golden, creamstyle and whole 7 1,35 


kernel. Of this, 1.6 million cases were the 
creamstyle golden, and .8 million cases  eas' 
whole kernel. 000 

Only important quantity of white corn, B 


223, 
4 wer 
cas 


consisted of 1.4 million cases of Fancy 
C.S. Country Gentleman in the Midwest. 
By can size the total March 1 stocks of 
17 million cases are broken down into 
11.5 million cases of 303’s, 2.4 million 9 No! 
cases of 12 ounce vac., 1.4 million cases 7301 
each of 8 ounce and No. 10’s, and the © cast 
small balance in miscellaneous sizes. Ac- | ext 
cording to the report, there is a distinct © No 
shortage of standard in all sizes and © Atl 
styles, that quality totaling less than a 7 151 
half million cases (461,080). 13.9 mil- ~ cas 
lion cases were fancy and 2.7 million of 
cases extra standard. Buyers, however, ~ No 
are getting so called fancy at standard © Atl 
prices (1.35) and thats about all much — 264 
of it is worth from a tenderness stand- ~ ¢as 
point. 


Uf 

BEANS—Unlike the other two major 7 dat 
commodities, shipments of green and ~ we) 
wax beans during the first part of the “fig 
season not only exceeded last year but — rie 
were at all-time record levels. Total ship- — for 
ments for the first six months, July 1 to © wit 
January 1, were 14.7 million cases, com- ~ Ne 
pared with 12.3 mililon cases same time ~No 


a year ago, and the previous record of 
12.6 million cases July 1, 1946, to Janu- 
ary 1, 1947. Like the other two commod- 
ities, however, shipments during January 
and February compare favorably with 
last year. For the 1953-54 season, bean 
canners, with a pack 39 percent above © 
last year, started out with a total supply > 
of 24.2 million cases, 23 percent above 
the total supply of 19.7 million cases 
available for the previous season. From 
July 1 to March 1 canners shipped 13.5 
million cases, or 14 percent more than ~ 
the 16.2 million cases shipped the same ¥ 
period last season, leaving stocks on — 
hand March 1 at 5.7 million cases, 64 per- — 
cent above the 3.5 million cases on hand |“ 
March 1, 1953. Shipments during Febru- 
ary totaled 2.1 million cases, 34 percent 
above the 1.6 million cases shipped in — 
February 1953. The new season on green © 
and wax beans begins July 1 so that can- 
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\ ners have four months of shipments from 


\ the March 1 date. If they ship the same 


amount during that period as last year 


7(32 million cases), they will carryover 
52.5 million cases compared with 332.000 


Scases last year. 


Shipments during the 
last four months of last season were at 


*a low rate, because of the scarcity of 
‘supplies, so that there is every reason to 


believe there will be a complete clean-up 


“this time before another season rolls 


around. 
Of the total, 5.7 million cases on hand 


)March 1, 4.5 million cases were green 
Sand 1.2 million cases wax. Of the wax 


‘the bulk, or 737,000 cases, were held in 


the Northeast, 309,000 cases in the Mid- 


J west, 110,000 cases in Mid-Atlantic, and 
Jonly small quantities in the West and 


4 South. Of the green, the South held 


1,350,000 cases, the West 786,000 cases, 


the Mid-Atlantic 945,000 cases, North- 


east 773,00 cases, and the Midwest 640,- 


000 cases. 


By style and quality there were only 


223,000 cases of whole beans in all areas, 
-9615,000 in French style (of which 452,000 
were 

cases of faney cut (366,000 cases in the 


in the Mid-Atlantic), 1,242,000 


> Northeast, 255,000 cases in the Midwest, 


301,000 cases in the West, and 258,000 


‘cases in the South), 1,205,000 cases of 


- Jextra standard cut (270,000 cases in the 
Northeast, 238,000 cases 
|} Atlantic, 135,000 cases in the Midwest, 
131,000 cases in the west, and 431,000: 


in the Mid- 


cases in the South); and 1,211,000 cases 


-Jof standard eut (54,000 cases in the 
Northeast, 
~ Atlantic, 152,000 cases in the Midwest, 
264,000 cases in the West, and 567,000 


174,000 cases in the Mid- 


* cases in the South). 


ASPARAGUS — Stocks of canned 


asparagus on March 1, the carryover 
+ date, according to NCA, at 389,000 cases, 


were practically down to the floor. The 


figure compares with 938,000 cases car- 
ried over last March. Of the total, Cali- 
‘fornia held nearly half or 178,000 cases, 
)with the balance spread in small lots in 


Jersey, Illinois, Michigan, and the 


Northwest. 


March 


Shipments for the year, March 1 to 


1, totaled just over 5 million 
cases, 11 percent more than the 4.5 mil- 
Vlion cases shipped last season. 

LES & SAUCE —Although the 
pack o! apple sauce July through Febru- 
ary te'aled 11.3 million cases, or nearly 
mills. and a half eases more than dur- 

Ing the same period last year, stocks on 
March 1, at 4 million cases, were nearly 
down ‘» the level of 3.3 million cases held 
March i, 1953. Shipments during Febru- 
943,00 cases compared with 
805,0° cases last February. Shipments 
Augu: 1 to March 1 totaled 7.3 million 
cases, compared with 6.7 million cases 
Same criod a year ago. 
Of he 4 million cases on hand March 
2. \lion eases were held in Maryland, 
en) 


lvania and Virginia, 1.2 million 
in New York, half million cases in 


Cases 
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California, and small lots in other states. 

The pack of apples, July through 
February, according to NCA, totaled 2.9 
million cases compared with 2.5 million 
cases a year earlier. Shipments August 
1 to March 1 totaled 2.2 million cases, 
compared with 2.5 million cases for the 
same period in the 1952-53 season. 
Stocks on March 1 totaled 874,000 cases 
compared with 1,274,000 cases last March 
1. Apples on the basis of 6/10’s to the 
case. 


BEET & CARROT PACKS—Supple- 
menting an early report (See CT Feb. 22 
issue), showing beet and carrot packs to 
December 31, NCA last week issued a 
report of the pack of these two items, 
January through March, completing the 
pack year. During this period, beet pack- 
ers ran up a total of 494,706 cases com- 
pared with 235,816 cases for the period 
last year. This brings the beet pack to 
a total of 9,137,054 cases, a volume 
second only to the 1945 pack of 9,590,- 
539 cases, and approximately 2 million 
cases greater than the 7.2 million case 
pack of 1952-53. The supplemental re- 
port was given in case size only. Details 


‘ of the pack by state and style to Jan. 1 


were given in the February 22 issue of 
this publication. 


NCA reported beet stocks of 4.4 mil- 
lion cases as of March 1 compared with 
3.4 million cases March 1, 1953. Ship- 
ments January 1 to March 1 totaled 1.8 
million cases compared with 1.5 million 
cases a year ago. And from July 1 to 
March 1, 6.1 million cases compared with 
5.6 million cases same period last season. 

By area, Eastern States held 1.5 mil- 
lion cases of beets, the Midwest 2.4 mil- 
lion cases, and Western States 615,000 
cases on March 1. By style, there were 
2,024,000 cases of sliced in all areas, 
873,000 cases of whole, 571,000 cases of 
cut, 676,000 cases of diced, 255,000 cases 
of French style, and 49,000 cases of 
quartered. 


CARROTS—tThe pack of carrots Janu- 
ary 1 to March 1 closing the season, 
totaled 148,680 cases compared with 128,- 
343 cases same period in 1953, bringing 
the total for the 1953-54 pack to 2,628,- 


842 cases, compared with 2,599,971 cases. 
Total supply, then, for this season, 
amounted to 3.2 million cases compared 
with 2.8 million cases a year ago. Ship- 
ments July 1 to March 1 totaled 1.6 mil- 
lion cases compared with 1.7 million 
cases last year, leaving March 1 stocks 
at 1.6 million cases compared to 1.1 mil- 
lion cases last March 1. 

Of this total the Far-West held 587,000 
cases, the Midwest 572,000 cases, and the 
East 421,000 cases. 


SAUER KRAUT—NCA reports that 
sauer kraut packers were holding 348,017 
barrels (45 gallons per barrel) on March 
1, 1954, compared with 231,068 barrels 
on March 1, 1953. The report covers 
kraut in vats and canned kraut converted 
to barrels, using 10 cases per barrel. Of 
these stocks the Northeast held 150,301 
barrels, compared with 136,249 barrels a 
year ago, the Midwest 172,785 barrels 
compared with 177,764 last year, the 
South 7,899 barrels compared with 5,647 
last year, and the West 17,032 barrels 
compared with 11,408 barrels last 
March 1. 

RSP CHERRIES—Starting their sea- 
son with a total supply, pack plus carry- 
over, of 4 million cases, or 4 percent 
under the 4.1 million total supply for 
last season, RSP cherry canners, by 
March 1, had shipped 3 million cases 
compared with 3.4 million cases for the 
period a year earlier. This left a total - 
of 924,000 cases on hand March 1, com- 
pared with 701,000 cases last March 1. 
The bulk of the stocks on hand March 1 
or 789,000 cases were in the hands of 
Michigan, Wisconsin and Ohio canners, 
with only small quantities in New York, 
Pennsylvania and Western States. 


ANNUAL BABY FOOD REPORT— 
On March 30 NCA issued figures cover- 
ing the packs of baby foods for the 
calendar year 1953. A total of 156 mil- 
lion dozens were packed in 1953, com- 
pared with 134 million dozens in 1952. 
The pack in tin rose from 52 million to 
59 million dozens, and the pack in glass 
from 82 million dozens to 97 million 
dozens. Of the total, 118 million dozens 
were strained baby food, and 39 million 
dozens chopped or junior foods. 


IT’ s THE BERRIES! 


EDW. RENNEBURG & SONS CO. 


@ Leading Maine processing plants use 
Renneburg WONDER Continuous 
Cookers and Coolers to process blue- 
berries. 


What is your problem? 


BALTIMORE 24, MD., 


U. S. A. 
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MARKET NEWS 


NEW YORK MARKET 


Buying Pace Accelerating Though Orders 
Limited—Moderate Stiffening In Prices Ex- 
pected—Stronger Tone In Tomatoes—Open- 
ing Spanish Prices—Eastern Corn Position 
Better Than Anticipated—Sustained Call For 
Peas—Increasing Firmness In Salmon and 
Sardines—Coast Fruit Canners Ready Bids 
For Britain—Citrus Gains A Little Strength. 


By “New York Stater” 


New York, N. Y., April 1, 1954 


THE SITUATION—With the excep- 
tion of West Coast products, where the 
pier tie-up in New York has put a tem- 
porary halt to movement of stocks, there 
was a moderate amount of new business 
in canned foods reported in the local 
market during the current week. While 
individual orders are generally for rela- 
tively limited amounts, and cover mer- 
chandise required for almost immediate 
distributing needs, the buying pace is 
accelerating somewhat, indicating both a 
lightening inventory position on the part 
of wholesale warehouses and an improv- 
ing, or sustained, demand at retail. 


THE OUTLOOK—Buyers are looking 
the supply situation over more closely as 
the second quarter gets under way. 
While price changes of major importance 
were absent during the first three months 
of the year, it is becoming increasingly 
apparent that canners whose prices have 
been on the “low” side during this period 
are about at the bottom of the pile, in- 
sofar as their unsold carryover holdings 
are concerned. This means that buyers 
will have to turn to packers whose price 
views have been a little firmer, presaging 
a moderate stiffening in values before 
new packs move. 


TOMATOES—While some canners are 
still willing to “trade” to move out un- 
sold stocks in some sizes, the tone of the 
general market is a little better, many 
traders report. Standard 2s and 303s 
both command a minimum of $1.20 in 
the tri-states, with 2%s ranging all the 
way from $1.95 to $2.05. Holdings of 
standard 10s are reported extremely 
light, and the market is strong at a 
range of $6.00 to $6.25, all f.o.b. can- 
neries. In extra standards, 303s are 
held at $1.30-$1.35, with 2s at $1.45-$1.50 
and 2%s at $2.20 and upwards, Tomato 
juice is being offered at $1.00 for fancy 
2s, with the 46-ounce size commanding 
$2.00 and 10s holding at $5.00 and up- 
wards. 


SPINACH—Opening prices on spring 
pack spinach were announced by one 
California canner during the week, prices 
listing somewhat lower than those a year 
ago. Fancy 2%s were quoted at $1.45, 
with 303s at $1.07% and 10s at $4.40. 
These prices were 5 cents per dozen be- 
low the 1953 opening of this canner on 
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24s, 7% cents lower on 303s, and 35 
cents lower on 10s. 
fornia note good progress on the early 
pack. 


CORN—Buyers are looking over the 
corn carryover situation in the East with 
more care, and the statistical position of 
the market appears much better than 
many had anticipated. Packers in the 
tri-states are holding firm at a minimum 
of $1.05 for standard crushed golden 
303s, with extra standards at $1.15. 
Standard wholegrain golden lists at $1.05 
and upwards, with extra standards at 
$1.20-$1.25, and fancy at $1.35-$1.50. 
Fancy crushed white corn is quoted at 
$1.85-$1.50, at canneries. 


OTHER VEGETABLES—A fairly sus- 
tained call for peas is reported, with the 
trade reportedly interested mainly in 
extra standard 303s at the moment. The 
market is unchanged. Green and wax 
beans are also coming in for a continued 
demand, with a firm undertone ruling in 
the face of timited offerings. An occa- 
sional small lot of California asparagus 
is reaching the market. Current offerings 
include standard ungraded spears, 2s, 
at $3.25, with fancy cut spears, 300s, at 
$2.40, f.o.b. California cannery, subject 
to prior sale. 


SALMON—Holders on the West Coast 
are showing increasing firmness in their 
price views as unsold stocks from last 
season’s pack continue to dwindle, and 
with the trade heading into a short pack 
this season. 


WEST COAST FRUITS—Coast can- 
ners are preparing bids on canned fruits 
for Britain, the U. K. Treasury and Sup- 
ply Delegation at Washington being 
scheduled to open bids for acceptance by 
April 12. The British buying program 
covers cling halves peaches and halves 
apricots in 1 talls, 303s, and 2%s, choice 
and standard grades. Meanwhile, re- 
ports from the Coast note a continuation 
of the Marketing Order for Cling 
Peaches this season, following grower 
ratification. New business in canned 
fruits is reported as rather quiet here 
this week, but buyers are showing inter- 
est in canner offerings of unsold stocks. 
Fancy sliced cling peaches were quoted 
from the coast during the week at $2.85 
for fancy 2%s in extra heavy syrup, 
with 2s, same grade, at $2.20. Choice 
303s in heavy syrup, halves, were quoted 
at $1.70, with 10s at $9.50. Fruit cocktail 
for prompt shipment is offering at $3.50 
for fancy 2's in extra heavy syrup, with 
choice in heavy syrup at $3.40. On 2s, 
fancy in extra heavy syrup commands 
$2.65. Bartlett pear 2's are offering at 
$3.80 for fancy in extra heavy syrup, 
with 2s at $2.55 and 1 talls at $2.35. 
Fruits-for-salad offerings are on the 
short side, with fancy 2%s in extra 
heavy syrup at $4.60 and fancy in heavy 
Syrup at $4.50, all f.o.b, 


Reports from Cali-. 


CITRUS—Better buying in citrus is 
reported this week, and the market at 
primary points is a little stronger. 
Orange juice 2s continue available at 
$1.00-$1.024%, with 46-ounce ranging 
$2.20-$2.25. Grapefruit juice is held at 
77% cents for 2s and $1.60 for 46-ounce, 
with blended at 87% cents and $1.87%, 
respectively. Prices are unchanged on 
grapefruit sections and citrus salad. 


CHICAGO MARKET 


Market Dull—First Quotations On California 

Spinach — Beans Tight — Tomato Interest 

Dragging—Corn Unchanged—Beets—Car- 

rots Still In Doldrums—Kraut Unsettled— 

N. W. & Calif. Fruits Cleaning Up Nicely— 

Citrus More Stable—Pineapple Shipments 
On Heavy Side. 


By “Midwest” 


Chicago, Ill., April 1, 1954. 


THE SITUATION—It’s been a dull 
week as the trade have been inclined to 
sit back and take things easy except 
when they happen to run across an offer- 
ing of one of the short items. Further- 
more, inasmuch as Feb. 28th is the dead- 
line on many canned foods contracts, dis- 
tributors have had to accept delivery of 
more merchandise than they would lhke 
to at present. Complaints about over- 
crowded warehouses are numerous with 
the result that orders are of a fill in 
nature only and a condition of this kind 
certainly doesn’t run up any _ sales 
records. 

Pricewise markets are mostly un- 
changed despite the current lack of in- 
terest. The weak sisters, beets, carrots 
and corn are holding their ground and 
it appears that with any kind of volume 
buying the corn market could move up 
to more profitable levels. Canned fruits 
and fish are maintaining their firm posi- 
tion with little to indicate any move to 
the contrary. 


SPINACH—The California spring pack 
has been slightly delayed although first 
quotations on the new pack reached here 
this week and Ozark canners are having 
considerable difficulty coming up with a 
pack in their region due to dry weather. 
The first price list from the Coast quoted 
fancy new pack at $1.07% for 303s, $1.20 
for 2s, $1.45 for 2%s and $4.40 for tens. 
Southern canners are holding for slightly 
more money with 303s at $1.15, 2%s at 
$1.60 and tens at $5.25 but very little 
fancy merchandise has gone into cans 
since the current crop became available. 


BEANS—Chicago buyers are still 
looking for fancy beans with the situa- 
tion getting very tight on tens as 
nothing at all is offered. A few fancy 
3 sieve cuts are available in limited 
quantities but these are firmly held at 
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£1.95 for 303s. Extra standards are also 
cleaning up nicely with the market firm 
at $1.55 to $1.60 for 303s and $8.50 for 
tens. Fancy french style cut beans are 
still available from Eastern sources at 
$1.00 for eight 0z., $1.60 for 303s and 
$8.50 for tens. Blue Lake beans are a 
thing of the past. 


TOMATOES—Interest in tomatoes is 
dragging again although the market is 
holding at current levels. Standards are 
listed at $1.30 for 303s and $6.75 to $7.00 
for tens but few sales are reported here. 
The juice market is making no progress 
in moving to higher levels and fancy 
grade is selling at $2.15 to $2.20 while 
the market on 2s ranges anywhere from 
$.95 to $1.15. Buyers would like to buy 
further supplies of extra standard catsup 
at less money but those canners with 
goods still unsold are holding 14 oz. at 
$1.50 to $1.55. 


CORN—Midwest canners have been 
making an effort to push corn prices to 
higher levels but haven’t had too much 
suecess so far. Standard cream style is 
still kicking around at $1.00 to $1.05 for 
303s with extra standard at $1.15. Fancy 
whole kernel is selling here at $1.40 for 
303s and $8.50 for tens but sales are not 
too heavy at the moment. 


BEETS AND CARROTS—This mar- 
ket is still in the doldrums with prices 
at unprofitable levels. Fancy sliced: beets 
are offered at $1.10 for 303s and $5.75 
for tens while cut and diced are listed 
at $.85 and $4.25. Fancy diced carrots 
are listed at $1.00 to $1.05 for 308s and. 
$5.00 to $5.25 for tens. It’s been a rough 
year. 


KRAUT—The situation surrounding 
this item is a little confusing as there 
seems to be a difference of opinion as to 
what kraut is worth these days. Those 
canners with a well established group of 
customers and quality goods to sell are 
holding firm at $4.75 for tens, $1.40 for 
2'2s and $1.07% for 303s while the 
balance of the industry is offering goods 
at somewhat less money the amount de- 
pending entirely upon the seller. Sales, 
however, appear to be ahead of last 
year’s at this time. 


NORTHWEST FRUITS—Canners in 
‘his area seem well satisfied with the 
prog ess they have made this year as 
Ww stocks are cleaning up nicely. The 
desc ble grades and counts of sweet 

5, pears and Elberta peaches are 
yout gone. Prices continue firm 
ancy Bing cherries bringing $5.00 
‘2 unpitted and $6.00 for pitted 

i ‘aney 2% pears are listed at $3.80 
vi ens at $13.00. A small pack of 

ve’ta peaches has cleaned up at $3.50 
‘os and $2.25 for ones. 


‘RUS—The citrus market is show- 
ore stability and Florida growers 
isking and getting slightly more 
vy for oranges. Prices are up 5 to 
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10 cents a box and the price for future 
picking is still higher. Currently the 
market is quoted at $2.20 to $2.25 for 
fancy 46 oz. orange juice, $1.85 to $1.95 
for blended and $1.55 to $1.60 for grape- 
fruit juice. Fancy sections are offered 
at $1.471%4 for 303s, $1.77% for 2s and 
$4.25 for 404s. Citrus salad is listed at 
$2.10 for 303s and $5.85 for 404s. 


PINEAPPLE—Shipments of pineapple 
to Chicago from the islands have been 
on the heavy side as distributors here 
getting ready for the better consuming 
season during the summer plus the fact 
certain sizes and grades are likely to be 
short between now and the new pack 
which begins in June. 


CALIFORNIA MARKET 


Rain Delays Spinach and Asparagus — Dry 
Beans Off—Grower Price Deadlock On 
Asparagus—Tomato Acreage At $20.00 To 
$22.50—Fruit Steady—Fish Continues Brisk 


By “Berkeley” 


Berkeley, Calif., April 1, 1954 


THE SITUATION—Rain continues to 
fall throughout most of California and 
while this is interfering somewhat with 
the harvesting of spinach and asparagus 
it is very beneficial to crops in general. 


SPINACH—The caning of spinach has 
become quite general, with at least six- 
teen plants now in operation. The out- 
put to date has been rather small, how- 
ever. The demand out of stock at the 
prices that have prevailed in recent 
months has picked up somewhat, owing 
to the prospects of light packs in Texas 
and Arkansas. No general openings 
have been brought out as yet, and there 
is a feeling in the trade that these may 
easily reflect an advance of 15 cents to 
20 cents a dozen above prevailing quota- 
tions. It is pointed out by industry 
leaders that the movement for the 1953- 
54 season, which came to an end on 
February 28, was a little short of that 
of the previous season, but that the hold- 
over this year on March 1 was 142,131 
cases less than a year earlier. Unsold 
stocks on March 1 were 400,555 cases 
and total stocks on hand were 603,419 
cases. 


ASPARAGUS—No break has come as 
yet in the deadlock between growers of 
asparagus and canners, with the former 
holding out for 13 cents a pound for all- 
green. Some canning is expected to get 
under way within a week, if the weather 
clears. Business continues to be done 
by some on a subject-to-approval of price 
basis, but this is not especially heavy. 
There has been a good movement during 
March of last season pack and the 
figures of the Canners League of Cali- 
fornia covering canner stocks as of the 
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first of that month have been whittled 
down quite noticeably. 


TOMATOES—tThere is very little to 
report in the tomato or tomato products 
market, with a fair movement under way 
but with large stocks still unsold. Can- 
ners continue to contract for acreage on 
the basis of $20.00 a ton, with many 
growers contending that they cannot 
grow the crop at this price. This may 
be true of a considerable acreage of mar- 
ginal land that has been pressed into 
service, but new methods of growing has 
greatly increased the per-acre ‘yield in 
recent years. Organized growers orig- 
inally came out for a $25.00 a ton price, 
but have reduced this to $22.50. 


FRUITS—The canned fruit market 
continues steady, with prices firm. The 
movement of cling peaches is quite 
heavy, in step with the size of the pack 
and the steady advertising campaign. 
The full list is still to be had, although 
there are.some items in short supply, 
especially in the No. 10 size. Apricots 
are being more firmly held than for a 
time when hold-over pack and fruit of 
less desirable varieties were being of- 
fered at concessions. Pears are an espe- 
cially strong item in the canned fruits 
list, with sales of fancy reported at $3.90 
for No. 24s, choice at $3.50-$3.55, and 
standard at $3.35. 


THE NATION’S VINERS USE 


BERRY CANVAS 


Originators and patentees of 


NEW “BERRY” VINER APRONS 
ENDLESS (to fit any viner) SPLIT TYPES 
VINER APRONS 
UNDERCARRIERS 
CURTAINS 
Specialists in Canvas for 
The Canning and Freezing Industries 


BERRY CANVAS GOODS 


INCORPORATED 
Coast To Coast Service 


123 DELANCEY ST. 
PHILADELPHIA 6, PA. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


ASPARAGUS 
Fey. Gr. Tip & Wh. No. 2 


Colossal nominal 
Mammoth nominal 
Large nominal 


Fey. Fr. Tip & Wh. No. 2 
Midwest Nominal 


BEANS, StrincLess, GrEEN 
MARYLAND 
Fey., Fr. Style, 8 oz. ........1.05-1.07% 
1.90-2.00 


-90-.95 
1.30-1.45 
7.50-8.00 
Std., “Cut, Gr., No. 308........1.15-1.25 
6.50-7.00 
New York 


Ex. Std. Gr. 


No. 303 1.80 
1.70 

Std. No. 303 1.40 

WISCONSIN 

Fey., 3 sv. cut (nom) No. 303....1.95 
No. 10 10.25 

Ex. Std., Cut, No. 303 4 sv. 1.55-1.65 

No. 10 6.50 

OZARKS 
No. 10 6.50-7.00 

FiLoripa 

Ex. Std., Cut Gr. No. 303.........000 1.35 

Std. Cut Gr. No. 308............ J 


Texas, Fcy., wh., No. 10.. ai 
Fey. Cut, 1, 2, 3 sv., No. 303........ . 

No. 10 
Ex. Std., Cut, 4 sv., No. 10..........7. 


Std. Cut, No. 303 1.15 
No. 10 6.50 
BEANS, LIMA 
Pa., No. 303, Tiny Gr.........2.60-2.70 
Bo. B08, Bam. 2.25-2.35 
No. 10 13.00 
No. 308, Med. Gr............... 2.00-2.10 
Midwest, Fey., Small Gr., 
No. 303 2.20 
Medium 2.00 
BEETS 
Md., Fey. cut, Diced 303s........ -90-.95 
Fey., Sliced No. 308 1.10-1.15 
WISCONSIN 
1.10-1.15 
5.50-5.75 
10 4.25-4.75 
No. 3 . 8% 0 
No. 10 25 5 


N. Y. Fey., Cut & Diced 3038s...... -90 
1.12%-1.15 


Texas, Fcy., Sl., No. 303.............. 1.10 
No. 10 5.25 
Fey., Cut & Diced, No. 308.......... 
No. 10 4.75 


CARROTS 
Wis., Fancy., Diced, 


No. 10 5.00-5.25 
Md., Fey., Diced, No. 303............ 1.09 
No. 10 
No. 303 1.15 
No. 10 5.95 
Texas, Fey., Sl. or Diced, 
5.25 
East 

Shoepeg, Fcey., No. 303 (nom.) 
1.70--1.75 
Fev. Gold., W.K., 8 02.....1.05-1.07%4 
1.35-1.50 
Std., No. 303 1.15-1.20 
No. 10 8.00 
Fey., Gold., C.S., No. 303....1.40-1.45 


St., No. 303 1.05-1.10 
7.00-7.25 
MIDWEST 
W.K, Gold, Foy., 1.00 
No. 303 1.40-1.50 
12 oz. Vac 1.55 
No. 10 8.50-8.75 
12 oz. Vac 1.40 
No. 303 1.15-1.35 
No. 10 8.00-8.25 
No. 303 
No. 10 
Ext. Std., 8 oz. ... -_ 
No. 10 8.00-8.50 
No. 10 7.00-7.50 


Co. Gent. W.K., Fey., 8 oz. ....1.12% 


No. 303 1.75 
No. 10 10.25 
C.S. Fey., 8 oz. 1.05 
No. 303 1.55 
No. 10 9.50 
PEAS 
MARYLAND ALASK.AS 
Fey., 2 sv., 8 oz. 1.30 
No. 303 1.95 
3 sv., No. 303 1.65 
Ex. Std., 8 sv., No. 308........ 1.40-1.45 
4 sv. No. 303 1.35 
Std., 8 sv., No. 1.25-1.30 
No. 10 7.00-7.35 
No. 10 6.50-7.00 
MARYLAND SWEETS 
Ex. Std., Ungr., 8 -75-.90 
1.25-1.30 
No. 10 7.50 
Std., Ungr., No. 303............. 1.15-1.20 
No. 10 7.00 
New SWEETS 
Fey., 1 & 2 sv., No. 308.........0.0 2.35 
1.90 
1.75 
No. 10 7.85-8.00 
Ex. Std., 3 sv., No. 308 ......1.55-1.60 
4 sv. 1.45-1.55 
Ungraded 1.40 
5 sv. 1.35-1.40 
MIDWEST ALASKAS 
No. 303 1.90 
No. 10 11.75-12.00 
Fey., 3 sv., 8 oz .---1.05-1.10 
1.60-1.6214 
No. 10 9.25-9.50 
-90- .95 
No. 303 1.40-1.45 
No. 10 8.25-8.50 
No. 303, 1.30-1.35 
No. 10 7.25-7.50 
1.20-1.25 
No. 10 6.75-7.00 
MIDWEST SWFETS 
Fey., 3 sv., 8 02. ....... -1.05-1.10 
1.60-1.65 
No. 10 9.25-9.50 
No. 10 8.25 
B OB. 97%-1.00 
No. 303 1.50-1.55 
No. 10 8.00-8.25 
Ex. Std., 2 sv., No. 808.........ccoe 1.65 
Ex. Std., 3 sv., No. 303......1.40-1.45 


Ex. Std., Ung., 8 02. 85-.871% 
No. 303 1.35 
No. 10 7.50-7.75 
Std., Ungr., No. 308.........0. 1.15-1.20 
No. 10 7.00 
POTATOES, SWEET 
Md., Fey., Sy. Pack 8 o02z.....1.15-1,20 
No. 2% 2.65-2.85 
2.40-2.60 
No. 10 9.75-10.50 
2.45-2.50 
PUMPKIN 
Midwest, Fey., No. -95 
No. 2% 1.40 
No. 10 4.85-5.00 


SAUERKRAUT 
Midwest, Fey., No. 
No. 2% 1.40-1.45 
No. 10 4.75 
N.Y., Fey. -95-1.00 
216’s 1,25-1.35 
1.10 
No. 10 5.15 
SPINACH 
No. 303 1,.20-1.25 
No. 2 1.25-1.40 
No. 2% 1.75-1.80 
No. 10 5.50-6.00 
Ozark, Fey., No. 808... 1.15 
No. 2% 1.60 
No. 10 5.25 
Calif., Fey. (new pack), 
No. 303 1.07% 
No. 2 1.20 
1.45-1.50 
No. 10 
TOMATOES 
Md., St. 1.30-1.45 
No. 2 1.45-1.60 
No. 2% 2.25 
No. 10 7.75-8.00 
Std., No. 1 -95-1.00 
No. 303 1.20-1.25 
No. 2 1.25-1.40 
No. 10 6.25-6.50 
INDIANA, Fey., No. 2.25-2.30 
No. 2% 3.00-3.15 
No. 10 8.50-9.50 
1.35-1.40 
1.45-1.65 
No. 2% 2.40 
No. 10 7.75-8.25 
1.30-1.35 
1.30-1.40 
No. 2% ... 2.00-2.10 
6.75-7.00 
Bow Wowk, Bee. 2.25 
Ex. Std., No. 303 1.60 
1.75 
No. 2% 2.40-2.60 
No. 10 9.25-10.00 
Calif., Fey., S.P., No. 308....1.65-1.70 
No. 2 2.00 
No. 2% 2.45 
No. 10 8.75 
1.40-1.45 
No. 2 1.65 
No. 2% 2.10-2.15 
No. 10 7.75-8.00 
No. 2 1.25-1.35 
No. 2% 1.65-1.70 
No. 10 6.25-6.50 
Ozarks, Std., No. 308 ........000000 1.22% 
Florida, Std., No. 1.20 
No. 10 6.75-7.00 
No. 3 1.25 
No. 10. 6.25 
TOMATO CATSUP 
Calif,, Fey., 14 oz 1.60 
No. 10 9.10-9.25 
Ind., Fey., 14 oz 1.75 
No. 10 10.00 
No. 10 8.75-9.00 
TOMATO Case) 
Calif., Fey., Ze 
TOMATO PUREE 
Calif., Fey., 1.045, No. 1T......... 
No. 10 5.50-5. 
No. 10 6. 00-6. - 
No. 10 6.75 
FRUITS 
APPLE SAUCE 
10.00-10.50 
No. 10 Apples nom 
Calif. (gravensteins) ..........0 Nominal 
APRICOTS 
Halves, Fey., No. 3.271% 
No. 10 11.75 
Choice, No. 2% 2.75 
10.50-11.00 
Std. No. 2% 2.35 
No. 10 9.25-9.50 


CANNED FOOD PRICES 


CHERRIES 


R.S.P., Water No. 308..........2.10-2.15 


No. 2 2.20-2.30 
12.75-13.00 
4.10-4.35 
14.25-15.25 
Choice, 8 oz. 1,35 
No. 2% 3.85-4.00 
13.00-14.00 
Calif., R.A., Fey., No. 2%%4..4.25-4.35 
Choice, No. 4.0) 
No. 10 14.00 
Std., No. 2% 3.60 
COCKTAIL 
Fey., No. 303 2.25-2.35 
No. 2% 3.45-3.60 
13.75-14.00 
Choice, No. 303 
No. 2%, 
PEACHES 
Calif., Cling, Fey., No. 303 ..1.85-1.95 
2.75-2.85 
Choice, No. 308 1.70-1.72% 
No. 2% 2.50-2.55 
No. 10 9.25-9.50 
1.60-1.65 
No. 2% 2.30-2.40 
No. 10 8.40-8.50 
9.00-9.50 
Elberta, Fey., No. 2%4..........8.40-8.55 
PEARS 
Calif., No. 214, Fey. ..........3.85-3.90 
Choice .. 3.50-3.55 
Std. 3.30-3.35 
2.45-2.57% 
Choice 2.25-2.3.) 
Std. 2.00 
18.25-12.75 
12.25-12.75 
Std. 11.50-11.75 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.0.0... 2.80 
No. 2% 3.20 
No. 10 12.40 
No. 2% 2.85-2.95 
No. 10 9.40 
No. 2% 2.85 
No. 10 11.80 
Std., Half Slices, No. 2..........c00 2.15 
No. 2% 2.60 
PRUNE PLUMS 
50-7.75 
Ch., No, 2% 2.10 
JUICES 
CITRUS, BLENDED 
8714-.90 
46 oz. 1.85-1.95 
No. 10 4.25 
CRAPEFRUIT 
1.55-1.60 
No. 10 3.50-3.75 
ORANGE 
Fla., No. 2 1.00-1.05 
46 oz. 2.20-2.25 
No. 10 4.80-4.90 
PINEAPPLE 
Hawaiian, Fey., No. 1,20 
46 oz. 2.621 
No. 10 5.50 
TOMATO 
-90-1.15 
46 oz. 1.90-2.25 
46 02. 2.15-2.25 
46 oz. 2.10-2.35 
No. 10 4.50-4.6" 
FISH 
SALMON—Prr CASE 
Alaska, Red., No. IT......... 26.00-28.0) 
14's 17.00-18.0° 
Medium, Red, No. IT......... 20.00-21.0°) 
10.50 
Chums, Tall, No. 1............ 15.50-16.00) 
y's 8.50 
SARDINFS—Per Case 
Maine, Oil keyless 8.50 


TUNA—PER CASE 
Fey., White Meat, 14’s....15.00-17.50 
Fey., Light Meat, 14’s......14.00-16.00 
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